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“you can't see
what's to your
right.”
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Things that didn’t exist on New Year’s Eve 10

years ago:

Uber
— |NStagram

Airbnb

Apple Maps

Lyft
— Snapchat
e S
— iPad
—> BitCOIN
— Ao Xa
—— \NhatsApp
P> WeChat

Angry Birds

Tinder
—P FB Messenger
— Square

Apple Watch
—1- (G00gle Chrome
—— Slack
—p> Kickstarter
— ADD StOre
— Pinterest

Venmo

Candy Crush
===—==>Find My iPhone
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change velocity will be fueled by artificial intelligence

#BrightedgeAl @BrightEdge @PaulRoetzer



“Al Is one of the most important things that
humanity is working on. It's more profound

than, | don't know, electricity or fire,”
— Sundar Pichal, Google CEO

#BrightedgeAl Source: Recode /MSNBC @BrightEdge @PaulRoetzer




Can we automate
content creation

through artificial
Intelligence (Al)?

@PaulRoetzer




Can we use machines
to write blog posts
at scale?




“The science of making machines smart.”
— Demis Hassabis, Co-Founder & CEO of DeepMind

(which in turn augments human knowledge and capabilities)

#BrightedgeAl Source: Rolling Stone @BrightEdge @PaulRoetzer



Al Machine Learning and Deep Learning

ARTIFICIAL INTELLIGENCE

4 MACHINE LEARNING

DEEP
LEARNING

Artificial Intelligence
The science of making machines smarter, which in turn augments
human knowledge and capabilities.

Machine Learning
Machines take data and begins to learn for itself.

Deep learning (more data and smarter insights)
The next generation of machine learning that employs multiple layers
of learning from massive data-sets.

T " ARTIFICIAL
BRIGHTEDGE Source: MarTech Today @andybetts1 S D" lNTELITL%E.yl;(:TE



an algorithm is a
set of instructions that
tells the machine what to do.

#BrightedgeAl @BrightEdge @PaulRoetzer



Except with Al the machine can create its own

algorithms, determine new paths, and
unlock unlimited potential.




IF visitor registers for webinar,

BRIGHTEDGE

Marketing in the Machine Agée

The Path toa More (Artifitially) Intelligent Futlre

Register

B Last Name

THEN send three-part email campaign.

#BrightedgeAl @BrightEdge =~ @PaulRoetzer



Register

tN m

What if there are 1,000 registrations,
across five personas, originating
from multiple channels (social,
organic, paid, direct) that require
personalized emails and website
experiences based on user history?

#BrightedgeAl @BrightEdge @PaulRoetzer



al Is hiding in plain sight.
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you use ai every day.

#BrightedgeAl @BrightEdge @PaulRoetzer



It determines what you find . . .

GO g Ie content marketing

All

News Images Books Videos

Dictionary

content marketing

con-tent mar-ket-ing

noun

(=

More Settings

a type of marketing that involves the creation and sharing of online material (such as videos, blogs,
and social media posts) that does not explicitly promote a brand but is intended to stimulate interest

in its products or services.
"social media is an integral part of content marketing”

Translations, word origin, and more definitions

Feedback

What is Content Marketing? - Content Marketing Institute

contentmarketinginstitute.com/what-is-content-marketing/ v

Content marketing is a strategic marketing approach focused on creating and distributing valuable,
relevant, and consistent content to attract and retain a clearly defined audience — and, ultimately, to

drive profitable customer action.

Content Marketing (@CMIContent) - Twitter
https://twitter.com/CMIContent W

On Tuesday, we're celebrating How circuses and bacon
our 200th #CMWorld Twitter came together for a

chat! Join us as we take a #contentmarketing lesson
look back and discuss what cmi.media/28du

the future may hold! pic.twitter.com/sdiTxXL...
pic.twitter.com/U2TaLhm...

2 hours ago - Twitter 6 hours ago - Twitter

If you want to create an entry
about a brand, you need to
understand what Wikipedia is
looking for. cmi.media/ougl 3
pic.twitter.com/uqCc6a9...

8 hours ago - Twitter

Tools



what you

say . .

11:11 AM 7 I 79% Il

O § =

Inbound Party Tonight  inbox

Sandie Young M1 AM oo
to me

Do you want to hit up the partner party at
6:30?

Sandie Young

Director of Marketing | PR 20/20
@sandiemyoung

216.920.0401

p-

‘ Sure!

Sorry, | can't

Yeah, I'm down. make it tonight.

LN »
Reply Forward

00000 AT&T = 11:11 AM 7 0 79% )

< @ >
4 ~ Sandie Young

From

Re: Inbound Party Tonight

Yeah, I'm down.

On Thg, Sep 14, 2017 at 11:11 AM Sandie Young

< > wrote:
Do you want to hit up the partner party at 6:30?

Sandie Young

Director of Marketing | PR 20/20
@sandiemyoung

216.920.0401




what you watch . ..

See what’s next.

WATCH ANYWHERE. CANCEL ANYTIME.

#BrightedgeAl @BrightEdge @PaulRoetzer



whatyou read . . .

@he Washington Post

Inthe News Showtime 'Hellboy’ Matthew Stafford Neo-Nazi hair TexasGuard Stormdog Red Cross

In novations It's all about what's next

Artificial intelligence - Columns - Drones - Self-driving cars

Elon Musk calls for ban on killer
robots before ‘weapons of terror’
are unleashed

Musk was joined by more than 100 other experts from dozens
of nations in a letter to the United Nations.

Peter Holley - Artificial Intelligence - Aug 21

Billionaire burn: Musk says
Zuckerberg’s understanding of Al
threat ‘is limited’

The two billionaires continue to spar over the robot apocalypse.

F

FROM THE NATIONAL ASSOCIATION OF REALTORS' (i )

For millennials, 'surban’ is the new
suburban

W Young homebuyers want more space without giving up the
p & vibrancy and convenience of city life.
» ¥

Peter Holley - Artificial Intelligence - Jul 25

FEEDTHEPIG.ORG

M ACPA)

[ f] . N Archives

DeLL

Technologies

P 000/0:30 &——m o) —O

Can media make you
more empathetic?

Read the full story by

P BrandStudio

Most Read

1 Analysis
Houston is experiencing its third ‘500-year
flood in 3 years. How is that possible?



what you buy . ..

amazon
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and (soon) how you get from point A to point B.

MEDIUM RANGE VEHICLE CAMERA

it

MOTION FLOW LANE LINES LANE LINES ROAD FLOW IN-PATH OBJECTS ROAD LIGHTS OBJECTS ROAD SIGNS RIGHT REARWARD VEHICLE CAMERA




Your life is already machine-assisted,

and your marketing will be too.




Launched November 2016

MARKETING

[ |NTéEI:E|ECf4|éIE HOME ABOUT SPEAKING CONTACT US
L

INSTITUTE

Artificial Intelligence for Modern Marketers

A content hub that explores the current and future potential of Al, machine
learning, deep learning and cognitive computing to transform marketing.

SUBSCRIBE



33 Spotllghts with $586M+ in Funding $174.3 M " sentient

Artificial Intelligence + Sales/Marketing

$61.9 M BRIGHTEDGE

560.0 M QCroliNx¢

$55.3 M < emarsys

$43.4 M NarrativeScience/

$17.8 M @ st

$16.3 M 3 3 Node

$14.8 M bo<(h)mtrain

$11.0 M Scoop. i

1
$10.8 M dl hsicins™






the 5 Ps of ai

Production

Personalization

Promotion

Performance

#BrightedgeAl @PaulRoetzer



the 5 Ps of ai

Predicting consumer
behaviors, defining
strategies, prioritizing
activities and determining

how to allocate marketing
resources.

@PaulRoetzer

#BrightedgeAl



surface high-value content topics.

BRIGHTEDGE

Strategy

brightedge.com

*¥%. BrightEdge Content

& Start a New Experience

TJd Explore top strategies v

®

flan 29 RRN D Hinh

#BrightedgeAl

View bookmarked topoics

Topics based on your ideas . L
Integrated marketing communication

Content integratoin marketing, Marketing program

Explore top strategies definition, Marketing communication platf...

Explore all topics

. EXCELLENT OPPORTUNITY
Featured topics

[ 33,510 2 High b Not Ranked
Stop competitive threats Search volume  Competition Your rank
Target Quick Answers in search results
Capitalize on local demand D
Win on topics with excelent value Content marketer

Content driven marketing, Content marketing

Seize opportunities with weak competition explained, Internet marketing content, what is...

View dismissed topics EXCELLENT OPPORTUNITY

o Nat Ranlkad lon 14 290 ) Madinm I Nint Rankad

[0 Experiences in progress

¢

Search

Have an idea for new content?

SN

Sims 4 mods

Sims 3 custom content manager

EXCELLENT OPPORTUNITY

33,120 - Low b Not Ranked

Search volume Competition Your rank

Okay google commands

Google special commands, voice search commands,
android voice search commands, google now...

EXCELLENT OPPORTUNITY

14 780 ) Hinh b Nat Rankad



capture competitive intelligence.

Filter Data

Show A
Date Range

Search

Q

Importance
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«f  Medium
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Company

Desk

Freshdesk

Intercom

Oracle Service Cloud

Salesforce Service Cloud

ServiceNow
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the 5 Ps of ai

Creating, curating and
optimizing content, including
blog posts, emails, landing
pages, video and
advertisements.

#BrightedgeAl

Production

Personalization

Promotion

Performance

@PaulRoetzer



write email subject lines.

phrasee

It would be a shame to miss up to 30% off
utility belts! We've got all you've ever wanted
from Wayne Enterprises.

e Announcing: those who delay will miss out!

| love the smell of offers in the morning...
What's the big deal?

o Hurry - say hello to my little discount... When
you've got it, you've got it!

e Every man needs good utility belts, snap up up
to 30% off now..

o Try saying no to up to 30% off! Take a peek at

great pieces from Wayne Enterprises.

o Can we tempt you with up to 30% off? Work
some magic on your wardrobe - | love the
smell of deals in the morning.

You'd be a strong man to resist these offers -
every man needs good utility belts, grab up to

Artificial intelligence.
Human language.
Awesome.

Split size
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source: Phrasee



analyze text for grammar, sentiment, tone and style.

Acrolinx Dashboard - Analytics

Analytics
Acrolinx Score
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SmartTech-Customer-Challenge.gdoc

Real-life® Platform that acts as a central hub in your UC environment. It works with busi-
ness and communications applications from hundreds of vendors. It supports enterprise,
cloud and hybrid deployments. It supports mobility with award winning innovation. It works
on any vendor network. It makes video collaboration universal.

e s o investment and improves resource utilization
RightThere Interoperability Protocol (RIP) means
in collaborate with new Microsoft Lync clients in
th RealLife Platform. With NUCM validation and

in to install innovative technology like the Smart

Acrolinx Score by

Jart Tech Immersive RightThere solutions in N7

sroperability reduces bandwidth consumed and
ts. The Smart Tech RealLife solution architec-
otal Cost of Ownership ment protection with our

lonference rooms with automated two camera
35 ich SmartEye Director and equip more rooms

Terminology

d &« O
oo =

—o——e—

¢

Lync
New Brand Term

Smart Tech SmartTech

Brand Term
loose lose
Spelling
The...lives

Sentence too long

Internet web
Contraction

Cisco's

5

123 Issues

Voice

Clarity

source: Acrolinx



the 5 Ps of ai

Personalizing consumer
experiences through
intelligently automated emails,
content and product
recommendations, AR/VR, and
web experiences.

#BrightedgeAl

Personalization

Promotion

Performance




send data-driven, customized emails.

Orlando Magic

The Orlando Magic uses Wordsmith to SIGNIN SCHEDULE SHOP
generate custom in-app and email '

messaging to each and every one of . : . :
. . We noticed your tickets in section
their fans, boosting fan engagement 118, row 20 are currently posted for

and season ticket renewals. resale for our game vs. the Pistons.
We identified your tickets as a good
candidate to return for Magic
Money based on characteristics of
your resale postings.

YOU COULD

source: Automated Insights a ‘




adapt content recommendations by segments and patterns.

. 2 ::xe

35 Matng CIoud B (~oiface  Ownview  Content  Skeoen v Itemctors v AldTwteg  Tracking v Admin oo Trads Outttens
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(@ procenes  (£) Cortant  (2) Preview wna Tost

_oncll]” RECOMMENU. < scommarsnt Frcn Aw o v

Bk

Protasser Fros Dhasng oe N Ortens

salesforce

) MTWA, EO%r Loyt Pan e Owsoo  Muode
~roperties @ Content @ Preview Pracites Corms
e 2 .
tion Engine
MDlect %%First Namo%% Recommended Products Just For You!
Content Block Styling HTML Ed Check it out!

- g We thaught you'd iove thete
ok not saved Prodis Rem, 10 we picked them

- ’ sdcive e . Ut Junt fer you

Customize the Personalization Engine e <
-

Ordor your scerarics o
Add a scenario:| Please select a scenario : °

User Affinities

W ] e e
s PR
-

i

source: Salesforce



the 5 Ps of ai

Managing cross-channel and
cross-device promotions to
drive engagement and
actions, including audience
targeting, social publishing
and digital paid media
management.

Production

Personalization

Promotion

Performance




adapt content, offers and web experiences.

€5 sentient

a.
B
(A
-
-
SIS

source: Sentient

f/



adjust digital ad spend in real-time.

Alpbert

source: Albert



the 5 Ps of ai

Turning data into intelligence
through automated narratives
and insights, and using that
Intelligence to optimize
performance.

#BrightedgeAl




monitor activities and outcomes.

Paul Roetzer 720 /1
(Google Analytics) how is traffic in august

&

GrowthBot GrowthBot /-0 .20 A
Total visits for Tue Aug 1, 2017 to Tue Aug 29, 2017 was 16,713

n Paul Roetzer 725 /v
give me a traffic summary for last week

Say hello to GrowthBot —-_ﬁmwf"5°f APP 925 AV

. ere is your summary for 2017-08-21 through 2017-08-27
the ChatbOt fOI" marketlng and sales. You had 3,027 visits. Thatis a 26 %" decline from the prior period. when you had 4,086

Here's the break-down:
organic search: 1,512 (49%)
direct traffic: 938 (30%)
email marketing: 255 (8%)
social media: 176 (5%)
referrals: 118 (3%)

other campaigns: 28 (0%)

source: GrowthBot



discover insights from analytics.

Google Analytics Solutions

“What is the trend of session Ask Analytics Intelligence &' Google Analytics
duration in NYC last month?”

Trend of Avg. Session Duration Top 10 Source by Users for Share of Sessions for

.-Wh ICh I'e fe l'l'a l. SO U I'CGS b rl n g fOf Metlr(.)' of New York, NY g::::;rlz:lcnannel Grouping of gsrffea(l;lastig:iznzf mobile
in the most users?” S S o
) W 24.46%
MW\[’W o
“What share of my traffic was — e

fr’o m m 0 b i le yeste rday? ” Understand trends Check performance Break down metrics

source: Google
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Our Journey to
become an Al-First
Company

#BrightedgeAl

BRIGHTEDGE

We analyze every week
massive amounts of data
each and every week

Ly

DATA
1st Party Data = @ M I N D
GSC, Web Analytics

=
R

3rd Party Data
Backlinks

@

ContentlQ

R

BRIGHTEDGE
CONTENT

@

CONTENT
RECOMMENDATIONS



Our journey started by building the best possible dataset
and a commitment to the “power of platform”

#BrightedgeAl



Applying Deep Learning to the RIGHT use cases was
trickier than we expected

CONTEXT

HISTORY

RELEVANCE

#BrightedgeAl



Once we had data (and the algorithms) we had to find a way to
make accessible to everyone

00
o0

#BrightedgeAl



BrightEdge Insights

We've seen 85% adoption since we've

launched BrightEdge Insights. Here is why.

(Hint: We didn't add to the problem that we
started to solve)

1. Simple
2. Integrated into a marketers daily workflow
3. Prioritized

4. Confident

#BrightedgeAl

BRIGHTEDGE (2 Home
How is my site performing?
Organic Vists - All Reverye Rarked Keywords - A rwersion - Leads
42,321 + $258,890 - 7,748 + 2414 .
42321 10
IIIIIIIIII I‘S”"’
168,749

73 What insights should | focus on today?

‘ “Revenue” for "Homepage" is up by 55%

e 3 pages we recommend you update for “Quick Answers

e We found § quality d ins linking to your

e We found 5 important pages where you are missing a title or a description.

‘ Organic was a key channel driving 42% of all visits last month




BRIGHTEDGE

I p
A}t L’Or\%al, SEO is in everything we do.

With Insights, we don’t have to go into
the trenches to mine the data. We
improved Kiehl’s presence on Quick
Answer box by incorporating step-by-
step recommendations from
BrightEdge.

We also enabled Corporate Marketing
to optimize their backlinking strategy
amidst competition with celebrity
brands.

LOREAL



Winning the valuable “real estate” of voice search

brightedge.com ©
BRIGHTEDGE % BrightEdge Content Search
& Start a New Experience [0 Experiences in progress
Strategy
) _ Have an idea for new content?
TJd Explore top strategies v
[] View bookmarked topoics . D
Jic Topics based on your ideas ) o )
Integrated marketing communication Sims 4 mods
. Content integratoin marketing, Marketing program Sims 3 custom content manager
Q Explore top strategies definition, Marketing communication platf...
oo Explore all topics
X EXCELLENT OPPORTUNITY EXCELLENT OPPORTUNITY

& Featured topics
. N lnl 33,510 ~2 High b Not Ranked 33,120 2 Low Not Ranked
}4\2 Stop competitive threats Search volume  Competition Your rank Search volume  Competition Your rank
©= Target Quick Answers in search results
©= Capitalize on local demand D .
©  Win on topics with excelent value Content marketer Okay google commands

) o ) . Content driven marketing, Content marketing Google special commands, voice search commands,
& Seize opportunities with weak competition explained, Internet marketing content, what is... android voice search commands, google now...
x) ; ismi i
C View dismissed topics EXCELLENT OPPORTUNITY EXCELLENT OPPORTUNITY

flan 29 RRN D Hinh 1 Nat Ranlkad 11 290 ) Madinm L Nt Rankad 1A 78N D Hinh Nat Rankad

#BrightedgeAl




WHY INSIGHTS ARE SMART

Uncover the information that’s critical and is a deviation from historical behavior

° BRIGHTEDGE (2 Insights

"Revenue" for "Page Group 1" is up by 51%.

"Revenue” increased by $12,132 compared to the previous week for "Page Group 1" page group.

Show me which pages increased —>
lff) This weekly analysis uncovers page groups that performed significantly better than the rest of your website recently . —
L . , 2 Subscribe (7)
Share the good news with your team =

#BrightedgeAl



BRIGHTEDGE

| can spend 6 hours a day mining
data for bugs and
opportunities...or | can open
BrightEdge Insights in the
morning and have 2 tickets filed
before | finish my coffee. This
speed to opportunity discovery —
whether it be page titles or low-
quality redirects — allows me to
both build a stronger business
case and dive deeper to find more
insights before lunch.



Applying Data Mind
to “The Next Big
Thing in Search”

#BrightedgeAl

BRIGHTEDGE

We analyze every week
massive amounts of data
each and every week

Ly

DATA
1st Party Data = @ M I N D
GSC, Web Analytics

=
R

3rd Party Data
Backlinks

@

ContentlQ

R

BRIGHTEDGE
CONTENT

@

CONTENT
RECOMMENDATIONS



BIGGEST PROBLEM: WINNING IN RANK BUT LOSING TRAFFIC

To measure organic visibility, marketers must understand SERP type and fold

492,000

490,000

488,000

486,000

484,000

482,000

480,000
January

#BrightedgeAl

February

March April

e \/iSits emm—Ayg Rank

May

June

2.6

2.4

2.2

1.8

1.6

1.4

1.2

Rank is stable, but
visits are decreasing




84.47%+ OF KEYWORDS HAVE UNIVERSAL CATEGORIES

BASED ON ~50M UNIQUE KEYWORD RESULTS FROM JANUARY 2018

FOUND IN RELATED SEARCH
"Tourist San Francisco”

= Sagad :

Tie Your Shoe The Right Way

Facsewne By xa \hes o S

VIEW ALL Alexander Hamilton -

Founding Father of the United States

Mortgage calculator Recipes

Monthly cost Maximum loan

Moartgage amount \

$ 100000

TRAILERS & CLIPS
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‘]

= Tablespoon. \

D Alvecpes

e

Interest rate (%) Period (years) Try Seaching this:
3.02 30 1. Fold mach end of the lace nto a single “bunny
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Alexander Hamilion was an American statesman
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BRIGHTEDGE

Evaluate repetitive, manual marketing tasks
that could be intelligently automated.

#BrightedgeAl



BRIGHTEDGE

Assess opportunities to get more out of your data—
discover insights, predict outcomes, devise strategies,

personalize content and tell stories at scale.

#BrightedgeAl

BRIGHTEDGE CONFIDENTIAL



BRIGHTEDGE

Consider the Al capabilities of your existing marketing

technology, and explore the potential of emerging Al solutions.

#BrightedgeAl
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SHARE London April 19t
INSIGHTS /
TOUR

New York City March 14t

Early Bird Webinar Pricing $499: sharel8earlybird



