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“you can’t see 
what’s to your 

right.”



Source:	Jon	Erlichman
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change velocity will be fueled by artificial intelligence

@PaulRoetzer@BrightEdge#BrightedgeAI



“AI is one of the most important things that 
humanity is working on. It’s more profound 
than, I don’t know, electricity or fire,” 
— Sundar Pichai, Google CEO 

Source:	Recode	/MSNBC @BrightEdge @PaulRoetzer#BrightedgeAI



Can we automate 
content creation 
through artificial 
intelligence (AI)? 

@PaulRoetzer



Can we use machines 
to write blog posts 
at scale?

Image:	Franck	Calzada/YouTube



“The science of making machines smart.” 
— Demis Hassabis, Co-Founder & CEO of DeepMind

(which in turn augments human knowledge and capabilities)

Source:	Rolling	Stone @PaulRoetzer@BrightEdge#BrightedgeAI



ARTIFICIAL	INTELLIGENCE

MACHINE	LEARNING

DEEP	
LEARNING

Artificial Intelligence
The science of making machines smarter, which in turn augments 
human knowledge and capabilities.

Artificial intelligence is any computer program that does something 
smart.

Machine Learning
Machines take data and begins to learn for itself. 

Algorithms are programmed to learn and improve without the 
need for human data input.

AI Machine Learning and Deep Learning 

Source:	MarTech	Today	@andybetts1

Deep learning (more data and smarter insights)
The next generation of machine learning that employs multiple layers 
of learning from massive data-sets. 

Deep learning decisions and data classifications are refined at each 
layer to produce far superior and accurate insights. 



an algorithm is a 
set of instructions that 
tells the machine what to do. 

@PaulRoetzer@BrightEdge#BrightedgeAI



Except with AI the machine can create its own 
algorithms, determine new paths, and
unlock unlimited potential.



@PaulRoetzer

IF visitor registers for webinar,

THEN send three-part email campaign. 

@BrightEdge#BrightedgeAI



What if there are 1,000 registrations, 
across five personas, originating 
from multiple channels (social, 
organic, paid, direct) that require 
personalized emails and website 
experiences based on user history?

@PaulRoetzer@BrightEdge#BrightedgeAI



ai is hiding in plain sight.



you use ai every day.

@PaulRoetzer@BrightEdge#BrightedgeAI



\

it determines what you find . . .



what you say . . 



what you watch . . .

@PaulRoetzer@BrightEdge#BrightedgeAI



what you read . . .



what you buy . . .



and (soon) how you get from point A to point B.



Your life is already machine-assisted, 
and your marketing will be too.



Launched November 2016



$14.8 M

$17.8 M

Source:	Crunchbase

Artificial Intelligence + Sales/Marketing

$55.3 M

$43.4 M

$10.8 M

$11.0 M

33 Spotlights with $586M+ in Funding

$16.3 M

$60.0 M

$174.3 M

$61.9 M



Image:	Timothy	Neesam

Sales & Marketing Artificial Intelligence Companies*

511 companies
259 with funding 

$2.9B in total funding

* Source: Crunchbase



Planning

Personalization

Promotion

Production

Performance

the 5 Ps of ai

@PaulRoetzer#BrightedgeAI



Planning

Personalization

Promotion

Production

Performance

the 5 Ps of ai

Predicting consumer 
behaviors, defining 

strategies, prioritizing 
activities and determining 
how to allocate marketing 

resources.

@PaulRoetzer#BrightedgeAI



surface high-value content topics.

#BrightedgeAI



capture competitive intelligence.



Planning

Personalization

Promotion

Production

Performance

the 5 Ps of ai

Creating, curating and 
optimizing content, including 

blog posts, emails, landing 
pages, video and 
advertisements.

@PaulRoetzer#BrightedgeAI



write email subject lines.

source: Phrasee



source: Acrolinx

Acrolinx

analyze text for grammar, sentiment, tone and style.



Planning

Personalization

Promotion

Production

Performance

the 5 Ps of ai

Personalizing consumer 
experiences through 

intelligently automated emails, 
content and product 

recommendations, AR/VR, and 
web experiences.

#BrightedgeAI



source: Automated Insights

send data-driven, customized emails.



adapt content recommendations by segments and patterns.

source: Salesforce



Planning

Personalization

Promotion

Production

Performance

the 5 Ps of ai

Managing cross-channel and 
cross-device promotions to 

drive engagement and 
actions, including audience 
targeting, social  publishing 

and digital paid media 
management.



source: Sentient

adapt content, offers and web experiences.



adjust digital ad spend in real-time.

source: Albert



Planning

Personalization

Promotion

Production

Performance

the 5 Ps of ai

Turning data into intelligence 
through automated narratives  

and insights, and using that 
intelligence to optimize 

performance.

#BrightedgeAI



monitor activities and outcomes.

source: GrowthBot



source: Google

discover insights from analytics.

“What is the trend of session 
duration in NYC last month?”

“Which referral sources bring 
in the most users?”

“What share of my traffic was 
from mobile yesterday?”



What’s next?



Our Journey to 
become an  AI-First 

Company

We analyze every week 
massive amounts of data 
each and every week

3rd Party Data
Backlinks

1st Party Data
GSC, Web Analytics  

#BrightedgeAI



Our journey started by building the best possible dataset 
and a commitment to the “power of platform”

#BrightedgeAI



Applying Deep Learning to the RIGHT use cases was 
trickier than we expected

CONTEXT

HISTORY

RELEVANCE

#BrightedgeAI



Once we had data (and the algorithms) we had to find a way to 
make accessible to everyone

#BrightedgeAI



BrightEdge Insights

1. Simple 

2. Integrated into a marketers daily workflow

3. Prioritized

4. Confident

We’ve seen 85% adoption since we’ve 
launched BrightEdge Insights.  Here is why. 
(Hint: We didn’t add to the problem that we 
started to solve)

#BrightedgeAI



At	L’Oreal,	SEO	is	in	everything	we	do.	

With	Insights,	we	don’t	have	to	go	into	
the	trenches	to	mine	the	data.	We	
improved	Kiehl’s	presence	on	Quick	
Answer	box	by	incorporating	step-by-
step	recommendations	from	
BrightEdge.	

We	also	enabled	Corporate	Marketing	
to	optimize	their	backlinking	strategy	
amidst	competition	with	celebrity	
brands.	



Winning the valuable “real estate” of voice search

#BrightedgeAI



WHY INSIGHTS ARE SMART
Uncover the information that’s critical and is a deviation from historical behavior

#BrightedgeAI



I can spend 6 hours a day mining 
data for bugs and 
opportunities…or I can open 
BrightEdge Insights in the 
morning and have 2 tickets filed 
before I finish my coffee. This 
speed to opportunity discovery –
whether it be page titles or low-
quality redirects – allows me to 
both build a stronger business 
case and dive deeper to find more 
insights before lunch.



Applying Data Mind 
to “The Next Big 
Thing in Search”

We analyze every week 
massive amounts of data 
each and every week

3rd Party Data
Backlinks

1st Party Data
GSC, Web Analytics  

#BrightedgeAI



To measure organic visibility, marketers must understand SERP type and fold
BIGGEST PROBLEM: WINNING IN RANK BUT LOSING TRAFFIC
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Rank is stable, but 
visits are decreasing

#BrightedgeAI



BASED ON ~50M UNIQUE KEYWORD RESULTS FROM JANUARY 2018

84.4%+ OF KEYWORDS HAVE UNIVERSAL CATEGORIES



3 steps to get started

Getting Started 

#BrightedgeAI



Evaluate repetitive, manual marketing tasks 
that could be intelligently automated.

#BrightedgeAI



Assess opportunities to get more out of your data—
discover insights, predict outcomes, devise strategies, 

personalize content and tell stories at scale.
#BrightedgeAI



Consider the AI capabilities of your existing marketing 

technology, and explore the potential of emerging AI solutions.

#BrightedgeAI



Paul Roetzer
Founder & CEO | PR 20/20
Founder | Marketing AI Institute
paul@PR2020.com
www.PR2020.com
www.MarketingAIinstitute.com



New	York	City	 March	14th London April	19th

Early	Bird	Webinar	Pricing	$499:	share18earlybird	 https://newyorkcity18.events.brightedge.com


