
Ecommerce Marketing & SEO



Main Takeaways
Every keyword has a unique intent. 

Google knows it by presenting unique SERP with different mix of 

universal listings for each keyword. Universal listings are found on 

98% on desktop and 83%+ on mobile. 

It’s critical to not only understand your rank, but also all the elements 

that are present on page 1 of the SERP 

Images and Videos have grown, while 

Quick Answers has declined in Desktop

In Mobile Quick Answers and Images 

have declined greatly in recent months

US MOBILE
Quick Answers: 18.84%

Images: 14.66%

Videos: 24.68%

Local Three-Pack: 14.81%

Carousel: 1.22%

SiteLink: 3.86%

Keywords Having Universal Listings: 83.0%

US DESKTOP 
Quick Answers: 19.40%

Images: 26.03%

Videos: 27.24%

Local Three-Pack: 13.54%

Carousel: 1.25%

SiteLink: 5.39%

Keywords Having Universal Listings: 97.8%

Universal SERP Appearance Sept 2018
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Desktop and Mobile Cross-SERP Click Curves
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Mobile Click Curves by SERP Type
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• Users have different needs for info depth, for example between Local 
3-Pack at 55% on Mobile and Quick Answers on Desktop at 107%

• Voice on Mobile is also a big factor influencing and dampening clicks

Query-to-Click Ratios Vary Between Device 
and SERP Type from 55% to 107%
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Amazon and Vertical Search

• Amazon ecommerce market share is approaching 40% 
• Just under 50% of product discovery searches begin there



MOBILE COMMERCE
• 62% of site traffic is now mobile  
• 70% of commerce journeys start in the SERPs
• Mobile traffic exceeds desktop on most major shopping days



• Up to 30% of ecommerce visitors use site search,
• And those users are 5.5X more likely to purchase

SITE SEARCH



SOCIAL AND SOCIAL SHOPPING



VOICE SEARCH AND 
BROWSING
Voice queries are between 
20 and 30% of mobile searches



PERSONALIZATION



DIGITAL DATA INTEGRATION INTO 
PHYSICAL POP



STOREFRONT APPS





AUGMENTED REALITY



CUSTOMER JOURNEY ANALYTICS



Lead
MAL/MQL

SERPs
Google

Gated Asset
Web Site Page,
Webinar Page, 

CTA

Social Post
LI + FB & TW

Blog Post
BE.com & Partner

Video Sizzler
SERP & YT

Demo
SQL



Use Case 1: Large Site Technical Audit ContentIQ



Use Case 2: Voice of Customer and Queries
Data Cube



Use Case 3: Identifying Untargeted Keyword 
Page Reporting



Use Case 4: Track and Elevate Organic
StoryBuilder



Ecommerrce Content Benchmark

BrightEdge Data Cube Metrics Avg for eCommerce

The average Data Cube score for the industry is: 439,720

The average number of position one listings is: 739

The average page 1 listings is: 8,723

The average total universal content results is: 986

The average number of images is: 696

The average number of Quick Answers is: 61



Ecommerrce Click Curves

1 2 3 4 5 6 7 8 9 10 11 12 13 14

Mobile 18.0% 11.5% 8.5% 6.5% 5.8% 3.1% 4.4% 2.4% 1.4% 1.1% 0.9% 4.3% 1.7% 1.1%

Desktop 29.9% 12.6% 9.8% 7.4% 6.5% 3.4% 4.8% 2.6% 1.7% 1.4% 1.1% 1.4% 1.5% 1.4%



2019: Map 20 SEO Strategies to Business Objectives and Capacity

Next Week                                        Next Month                                    Next Quarter
Time Horizon
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2019: SEO Strategies for Ecommerrce

Next Week                                        Next Month                                    Next Quarter
Time Horizon
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Ecommerce
https://www.brightedge.com/resources
/research-reports/ecommerce-
marketing

Retail
https://www.brightedge.com/resources
/research-reports/retail-marketing

https://www.brightedge.com/resources/research-reports/ecommerce-marketing
https://www.brightedge.com/resources/research-reports/retail-marketing


THANK YOU FOR ATTENDING

FIND MORE WEBINARS AT:

HTTPS://WWW.BRIGHTEDGE.COM/RESOURCES/WEBINARS


