
How ChatGPT and Google cite Facebook and
Instagram for completely different jobs

Same Parent
Different Jobs



On ChatGPT, about 75% of Facebook citations assist
with platform operations, such as deleting accounts
and unblocking users. In contrast, Google primarily

uses Facebook citations to answer real-world
questions, like finding local Marketplace listings for

items like used kayaks.

Facebook: Help Desk or Source?

How do I delete my
Facebook account?

Used kayak for sale near me



ChatGPT cites Instagram to settle questions about
people: is this person married, dating, or touring.

Google does that too, but leans harder into trending
culture and visuals, like new album covers and viral

looks. Same platform. ChatGPT asks who someone is.
Google asks what's happening now.

Instagram: Who They Are vs.
What's Trending

What does Maddie
Ziegler do now?

Taylor Swift Engaged



Same platform, different jobs. On ChatGPT, Facebook is a
help desk: more than 3 in 4 of its Facebook citations just help
people operate the platform. On Google, Facebook is a
source for real-world answers. Know which job each engine
assigns before you measure performance.

Instagram is the people-and-culture graph. ChatGPT cites it
to answer who someone is. Google cites it for what's trending
right now. The role shifts by engine, so the content that earns
the citation shifts too.

Don't build a separate Facebook or Instagram AI strategy.
Build an understanding of where your social actually surfaces
in each engine, so you measure the right output in the right
place instead of guessing where the credit lives.

You can't tune what you can't see. The same platform plays a
different role in every engine, and rarely where you'd guess.
Monitor every engine from one place, then feed what's
working. Optimize once. Win everywhere.

What Marketers need to know



BrightEdge has you covered for
leveraging Meta in AI Search! 

AI Catalyst pinpoints precise actions
for each social media channel and
provides tailored recommendations.
Discover exactly how to leverage the
full potential of Facebook and
Instagram for the prompts that are
most significant to your business.

AI Catalyst simplifies the process of
tracking how Facebook, Instagram, or
any social media platform is
performing in your market and in
comparison to your competitors. Gain
rapid insights into their impact on
customer influence.

Get recommendations on exactly how to activate

See exactly how Facebook is cited across AI platforms
AI Hyper Cube enables you to explore
how any brand is portrayed across
various AI search platforms. You can
narrow your focus to specific sites,
such as Facebook.com, to discover the
exact prompts for which it is
referenced.

Connect Facebook and Instagram to your own marketplace 
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