
How the buying environment around AI
changes everything for retail brands

Google AIO and
ChatGPT respond to
retail queries in
distinct ways.



When Someone's Ready to Buy, Google
AIO Cites Major Retailers Twice as Often

as ChatGPT

30% of AIO's transactional citations reference a major
retailer directly. ChatGPT? Half that. Same purchase

intent. Very different answer sources. 
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AIO citations emphasize retailers and social proof,
while ChatGPT utilizes editorial sources for

verification tasks usually handled by the SERP.

Where Do Transactional Citations
Actually Come From?

AIO ChatGPT

Retailers Social Editorial
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AIO and ChatGPT are both answering purchase-intent
queries but the environment around each AI shapes the
answer. Google has a commerce-ready SERP doing half
the work. ChatGPT has to do it all itself. That's not an AI
difference. It's an architecture difference.

If you're only thinking about retailer citations, you're
missing the story. AIO leans on social proof — YouTube,
Facebook — to validate purchases. If your brand isn't
showing up in that peer content layer, you're invisible at
a critical moment.

ChatGPT adds a verification step before it recommends
anything. Editorial and financial sources dominate its
transactional citations. Brands that aren't referenced by
those sources are getting filtered out before a purchase
decision is made.

The good news: the foundation is the same across both.
Authoritative content. Trusted source signals. Credibility
at scale. BrightEdge AI Hyper Cube lets you see how
each platform interprets that foundation — so you're not
optimizing blind on either one.

What Marketers need to know



AI Hyper Cube makes it easy to create
a unified strategy

AI Hyper Cube offers a complete
overview of citations, including
competitors', helping identify key
external sources. Users can sort these
sources by prompt frequency and
search volume.

Discover which prompts are
referencing or mentioning your brand,
along with up to nine competitors, to
gain a comprehensive overview of the
AI landscape. Effortlessly grasp the
dynamics of your marketplace all in
one screen.

View the full citation sources organized by their value.

See which sources are important at each part of the journey

BrightEdge AI Hyper Cube streamlines
filtering prompts, mentions, or
citations according to the buying stage,
helping identify relevant sources
during customers' decision-making in
AI Search.

See the prompts that users are actually using 
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