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HOW BRIGHTEDGE PLATFORM MAXIMIZES 
SEO AND CONTENT MARKETING RESULTS

INTEGRATING FOR A 
FORCE MULTIPLIER

“KEEPING AN EYE” 
ON CHANGE

ACCELERATING 
INNOVATION WITH AI



Limiting your analysis to major cities can skew organic insights

SERPs ARE LOCALIZED TO SMALL AREAS



• +70K US and global 
locations

• Track Stores

• Target Local Demand

• Sample Geographies

HYPERLOCAL: ORGANIC DEMAND 
AND PERFORMANCE ANYWHERE



• Franchises now visible on 1st SERP

• Local 3-Pack visibility for many key 

topics

• Increased site traffic, store traffic, and 

revenue

SUPPORT GROWTH OF THREE FRANCHISE 
BRANDS ACROSS 400 LOCATIONS



Maximize resources

Identify, fix and monitor site errors

Optimize for impact

Prioritize error resolutions for maximum 

impact

Protect traffic and revenue

Immediately address unplanned site changes

CONTENTIQ: FULLY INTEGRATED ENTERPRISE-
GRADE SITE AUDITING



Convergence of site errors and site 

performance

CONTENTIQ HELPS PRIORITIZE SITE ERRORS 
BASED ON BUSINESS IMPACT



ContentIQ enables you to 

monitor site performance in an 

intuitive interface, helping to 

identify and prioritize areas of 

opportunity. 

CONTENTIQ REPRESENTS A TREMENDOUS 
LEAP FORWARD IN CONTENT AUDITING

Matt Saunders

Director of SEO

Resolution Media



Increase Quick Answers presence

• View brand’s and competitors’ Quick 

Answer ranking trends

• Discover Quick Answer topics that your 

competitors rank for but your brand doesn’t

• Get new ideas for Quick Answers topics

WINNING WITH VOICE SEARCH



We improved our Quick 

Answers presence, and 

increased our organic site 

traffic by 67%

Geoff Angell

Sr. SEO Specialist

Graco

GRACO USED BRIGHTEDGE DATA CUBE TO 
UNCOVER QUICK ANSWER TOPICS



BRIGHTEDGE CONTENT
AI-powered content marketing product that drives performance

• Identify new revenue opportunities

• Create Smart Content that stays optimized

• Activate and amplify faster 

• Drive performance and measurable ROI



WINNING IN CONTENT MARKETING

AVI BHATNAGAR

Director, Digital Strategy



Limited SEO resources

Complex B2B solution set

Disparate content, inconsistent messaging

CHALLENGES AND OPPORTUNITIES 



Automate actionable insights, reporting, and intelligence for content

Automate authoring and publishing. Optimize published content

Deliver consistent UX to keep visitors reading and clicking

BEST PRACTICES



Content Strategy

Topic Ideation

Content Development

On-page Conversion Optimization 

Continuous Optimization

TACTICS



• Map content and conversion onto buyer’s journey

• Offer consistent UX across web properties  

• Uncover content opportunities leveraging industry and 

audience trends

CONTENT STRATEGY

Raw

Suspect

MQL

SQL

SAL

Sales

Closed Won



BRIGHTEDGE PRODUCT DEMO



Marketing 
Automation

Paid 
Search

B2B 
Analytics

Web 
Personalization

Social

Voice / 
Chat

Integrated Search: SEO + SEM

CPM + ABM Alignment 

Social Sharing/Integration 

Voice Search

CONTINUOUS OPTIMIZATION 

Content



RESULTS: YEAR OVER YEAR

ORGANIC IMPRESSIONS 

100%
ORGANIC SITE VISITS

60%
WEBSITE LEADS

150%



UPCOMING PRODUCT INNOVATIONS

LEMUEL PARK

CTO and Founder



Deep Learning

Applications Campaigns Content ContentIQ
Page
Reporting

Content
Optimizer

Story
Builder

ReportingAnomaly
Detection

Recos

Share of
Voice

Intent 
Signal

Search
Demand

Social
Signals

API

Insights

Data

DataMind

Data 

Cube

DATAMIND IS THE INTELLIGENCE LAYER

10,000+

Integrations



BRIGHTEDGE CONTENT: POWERED BY DATAMIND

• Prioritize profitable 

content topics

• Identify topics with 

excellent value

• Win in the moments that 

matter



INSIGHTS: POWERED BY DATAMIND

• Insights for SEO pros and 

digital marketers

• Proactive alerts about the 

most important aspects of 

SEO

• Integrated insight-to-action 

workflow



Ensure that you are serving the right type of content to align with customer 
expectations 

SEARCH RESULTS HAVE EVOLVED TO MATCH 
CONTENT TYPE TO INTENT

Blog page Category pageHow-to page

White paper

I-Want-to-Know I-Want-to-Do I-Want-to-Go I-Want-to-Buy

Locator page
Product page



INTENT MATCH – RIGHT CONTENT FOR THE 
RIGHT MOMENT



INTENT MATCH: POWERED BY DATAMIND



ORGANIC REAL-ESTATE ABOVE THE FOLD 
CHANGES FOR EACH INTENT

“best new york hotels”
I-want-to-know moment

“new york hotels”
I-want-to-buy moment

Other content
Organic results 

above the fold of 

device screen

Organic results 

below the fold



Assess organic potential by understanding 
layouts on different devices, pixel-by-pixel

BRIGHTEDGE IS THE ONLY SOLUTION THAT 
PARSES SERPS VISUALLY



Identify the organic-friendliness of topics 

INTENT SIGNAL
FIRST VISUAL PARSER FEATURE



CONTINUED INVESTMENT IN VISUAL PARSING TO ASSESS 
TRUE IMPACT OF RANK ON SITE VISITS AND REVENUE

Ranking #1 does 

not yield 24% CTR

anymore
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THANK YOU


