The Hidden Pattern
In Google's Al
Overview Citations
This Holiday Season

What Al Catalyst Data Reveals About
Ecommerce Citation Patterns
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Top Cited Sources for eCommerce Al Overviews

@ Percentage of Citations in eCommerce AlO's

YouTube Amazon Reddit Wikipedia  Facebook

YouTube appears in nearly 7% of all ecommerce
Al Overview citations - almost 3x more than any
other non-brand domain
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The Overlap Pattern: Why YouTube Matters Most

High Co-Citation (YouTube + Others):
e Amazon: 72% overlap with YouTube
e Reddit: 72% overlap with YouTube
e Wikipedia: 52% overlap with YouTube
e YouTube appears alongside most other sources
Low Solo Citations:
e YouTube: 40% unique citations (highest)
o Wikipedia: 38% unique citations
e Facebook: 27% unique citations
e Most queries cite multiple of the top sources
together
The Strategic Pattern:
e Research queries: YouTube + Reddit combo
e Product specs: YouTube + Amazon combo
e Educational: YouTube + Wikipedia combo

As November arrives, eCommerce Al
Overviews show that YouTube is a key
validation hub, often cited by Google as a
trusted multi-source signal.
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The top cited domains have strengths for
shopping categories

e 0] Electronics & TVs (YouTube: 78%) The clear winner
- YouTube dominates with comparison videos and
unboxing content

o W Apparel & Fashion (Reddit: 39%, YouTube: 41%)
Split leadership - authentic sizing discussions on
Reddit, try-on videos on YouTube

o Q Kitchen Appliances (YouTube: 62%) YouTube leads
with demonstration videos showing products in
action

e ¢ High-Volume Info Queries (Wikipedia: 52%)
Educational content about product types and
technologies ("what is OLED")

For holiday campaigns, match your content strategy to
where Al Overviews look for validation in your category.
Electronics need video, apparel needs authentic discussion,
informational queries need educational content.



BRIGHTEDGE ==

Your Holiday Al Overview Action Plan

Audit Your YouTube Presence: |Identify which
products have video reviews - YouTube appears
in 7% of queries and overlaps with 70% of other
citations

Target Multi-Source Validation: Al Overviews

@ cite multiple sources - create content that
complements assets like YouTube videos rather
than compete

@ Identify Your Category Pattern: Research which
domains dominate YOUR specific category - our

data shows clear patterns by product type
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Dominate AlO’s this holiday with
BrightEdge Al Catalyst!
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itations for the week of Nov 2, 2025 (compared 1o Oct 26, 2025)
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See who the top cited properties are for your prompts
., Al Catalyst tracks the top cited

sources by prompt group for all Al

. engines including Al Overviews. See

exactly who the top authorities are

| for Al this holiday season!

Al Catalyst filtering enables you to
identify the specific domains
referenced for each prompt. Discover
how prominent sites such as YouTube
assist your users in shopping for the
prompts you monitor.

Recommendations pinpoints where to focus efforts
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Of-Page Recommendations

Impraving your brand presence in highty-cited industry sources increnses the chance of your brand being mentkoned

Al Catalyst’s robust recommendation
engine illustrates precisely how social
teams can utilize platforms such as
YouTube. It provides clear and concise
action plans based on how the
platform performs within your specific
market.



