When do multiple Al
Platforms
Recommend Your

Brand?

(¢ Al I\/Iode>

Decoding the patterns that trigger
universal Al visibility across ChatGPT and
Google's Al platforms
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Al Platforms Disagree on 62% of Queries

e Same query, different brand
recommendations 62% of the time

e Only 33.5% of queries trigger brands
from ALL platforms

e Just 4.6% of queries get ZERO brands
from all platforms

e Google AIO mentions 2.5x more brands
than ChatGPT

We compared identical queries across ChatGPT,
Google Al Overview, and Google Al Mode. The
disagreement rate reveals a massive opportunity for
brands willing to optimize for all three.
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Average Brand Mentions Per Query:
The Gap:

@ Brand Mentions Per Query

ChatGPT

Google Al Mode

Google Al Overview

Google Al Overviews mention 2.5x more brands
per query than ChatGPT, yet platforms disagree on
which brands to show 62% of the time— creating
multiple opportunities for visibility
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Where Platforms Disagree Most: By
Industry

@ Difference in Brands Mentioned (Percentage)

Healthcare

Education

B2B Tech

Finance

E-Commerce

ChatGPT acts as a brand recommender (mentions
without proof). Google acts as a citation machine
(sources without brand names). Same queries,
inverse strategies.
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What Makes All Platforms Agree

Keywords & Same Brand Overlap
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Compare Buy Where Cheap Best Deals

Only 17% of queries result in the same brands
across all platforms. But add "compare" or "buy"
and agreement jumps to 62-80%. Commercial
intent doesn't just trigger brands—it aligns them.
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Your Al Visibility Playbook
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Optimize for Al training patterns -
Ensure your expertise is clearly defined
with structured data and semantic HTML

Create comparison content - 80% same-
brand alignment when using "compare".
You don’t even have to name other
competitors, but make sure it’s clear how
your content compares to similar
products or services

Track citation authorities in your space -
Make sure you know who the “braintrust”
is for when Al engines mention brands.

Where are they getting their information?
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BrightEdge has you covered to unlock
cross-Al Engine Opportunities

Autopilot ensures your website rolls out the red carpet for Al

Automatically link pages and create

the necessary topic clusters for Al to
develop their knowledge bases. This
ensures that your content is

referenced, even if the responses do
not include citations.

Build Content that matches what leads to brand mentions

The Content Advisor Copilot
identifies key questions and essential
elements of a prompt, ensuring that
your content is properly cited and
your brand receives recognition at
crucial moments.

Watch how the Al “Braintrust” changes over time

e — Al Catalyst provides precise insights
—— into the sources from which Al
gathers information about brands.
This allows you to refine your
targeting, public relations, and
content optimization strategies with
confidence, eliminating any
uncertainty.




