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The Intent Line Google Drew
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The best air fryers depend on your needs, with the Instant Vortex Plus being a lop-
rated all-around choice. the Coseri TurboBlaze excelling in large-capacily cooing, and
the Braville Smart Oven Alr Fryer Pro being the besi for those wanting a multi-
functional air fryer-toaster oven. Othar strong contenders include the Minja Foodi
DualZone for its two-drawer design and the Minja Crispi for its unique portable, glass-
comainer design, #

Top recommendations

« Baest overall: Instant Vortex Plus Air Fryer Oven. |t's user-friandly, cooks food well,
and ils basket |s dishwasher-safe, making it an eazy-to-use and easy-to-clean cholce.

= Best for large capacity: Cosorl TurboBlaze 6.0-Quart Air Fryer. This madel
features a large square basket and has a “Turbo Mode® for faster cooking and crispier
results.

«  Best air fryer-toaster oven: Breville Smart Oven Air Fryer Pro. This is a versatile
appliance that combines the functions of an air fryer and a toaster oven, making it a
great choice for those wha want one machine for multiple cooking tasks.

=  Best dual-drawer: Ninja Foodi DualZone XL, This madel is ideal for coaking
raulliple foods at once, as is bvo Separale drwrs allow you to cook different items
simultaneoushy.

= Best portable: Minja Crispl. If you need a compact of portable option, this is a unique

choice that uses glass conlainers for cooking, making it (deal for portable meals or
smaller balches, #

Other good options

+ Bestvalue: Beautiful Touchscreen Alr Fryer. A budgel-friendly eption that is simple
o use with a touchscrean display.

Most versatile: Instant Pot Due Crisp + Air Fryer. This multi-coaker is a greal
option if you wani io experiment with air frying and other functions Bke pressure
cooking and skow cooking. &

Dive deopoer in Al Mode
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The Best Adr Fryers of 2025, Tested and
Reviewed - Business Insider

Our top-mnked s of 2025 ° Best overall

Instant Ve Py r Fryer Oven — Soo0 ol

(D Businoss insider

The Best Alr Fryers, Rendewed by Our
Experts - Bon Appetit

Ohur top picks * The best air fryer overall: Cosor
Turboblaze 6.0-Cuart Smart Alr Fryer. * The be

I Bon Appést: Recipss, Cooking. Entertaining, Rt

These Are The B Best Alr Fryers For 2025  (TESLAL
This Cadan Turobams Asr Fryer it ranked a8 ha %l
st for largs capacky. s G-quan square bask s
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“best air fryer” (AlO)

2024: 5% —» 2025: 83%
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Sponsored products

Typhur Dome Kitchen Elite 2 = Minja Foodi 8-i  Frigidaire - 5-i Instant Pot 5.3
2| Self-Clea.. & Quart Fre.. n-1 XL Pro ... n-1 Air Fryer...  qtAir Fryer..
$289.95 g308 $159.99 $149.99 s258 $144.99 170 $69.99 100
Typhur Kitchen Elite Shipt Frigidaire Target
Discount code % Frea by 1213 b By 11724 Buy 2 get 10% (15}

Popular products

8% OFF A2% OFF 11% OFF &1% OFF 20% OFF

i
=

@ Moarty, T mi @ Moarbry, 5 mi @ Asso noarby @ Moarby, 7 m @ Piciun, 10 mi
Ninja 4-in-1 Air Fryer Gourmia §-0t Digital Ninja Crispi 4-in-1 Bella Pro fritaire Self-Cleaning
Pro Window Air Fryer Portable Glass Air SmartCrisp 8-0t. Glass Bowl Air Fryer
§79.99 $3130 $39.99 670 Fryer Cooking... Touchscreen Air.. $159.99 Was $200
Best Buy & more () Targot & more 5159.99 &480 549.99 8430 [ Home Depot & more
Fraa dalivery by Wad Same-day delivery §10 B Ninja Kitch. .. & more Bast Buy & more Frea delivery
4.7 (727) 40 {553} Free deliveny Free delvery by Wed 43 (126)
4.5 (1.9K) 4.8 (801)
T 33% OFF 27% OFF 25% OFF 20% OFF

Pure Product Search

“air fryer” (No AlO)

2024:14% - 2025: 14%

‘Best' queries exploded +7/8pp. Product
queries stayed flat. That's not an accident.
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Where Google Expanded Al Overviews YoY

Best [Product]

Grocery

Electronics

Apparel @ 2

Furniture O

Research content transformed. Product
categories barely moved.
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What the YoY Data Tells Us

The Overall Picture:
e Al Overview presence grew from 34% -» 46% year-over-year
e But eCommerce sits at just 16% while all other industries
average 58%
e Google expanded Al everywhere EXCEPT shopping

The Intent Breakdown:
e |[nformational queries ("best air fryer"): 83% have Al Overviews
e Transactional queries ("buy air fryer"): 13% have Al Overviews
e Pure product queries ("air fryer"): 14% have Al Overviews
e "Best [product]" queries saw the biggest shift: 5% » 83% (+78pp
YoY)

The Volume Surprise:
e Across all industries, lower volume keywords have higher AlO
rates
e I[neCommerce? Flat at 14-19% across ALL volume tiers
e Googleisn't using volume to decide — they're using intent
signals

A year of testing led to a clear conclusion: Al guides research,
traditional results close sales.
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Your Holiday Al Overview Action Plan

Track Both Sides: Your "best [product]" content
needs to be tracked for Al citations — not just
rankings. Your product pages still compete on

organic position. Same content calendar, different
success metrics depending on intent.

Revisit Your "Best" Content: The SERP you
optimized for last holiday no longer exists. With 83%
of "best" queries now showing Al Overviews (up

from 5%), your research content needs to be
citation-worthy, not just rank-worthy.

Classic Search Remains Essential: Only 16% of
eCommerce queries have Al Overviews. Product
pages, category pages, and transactional content

still live in a traditional ranking game — and that's
where purchases happen.
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BrightEdge covers all your bases this

holiday season!

See how Al Overviews are changing in your marketplace

B Plan your content using AlOs in GSC
- Reporting by structuring it around their
ot 0 Compart o skt o 5,228 assistance to customers. Only GSC

BrightEdge Filters

O Al Qverview Presence

L Reporting combines Data Cube X with
0.17% s 21.25 sasep 9.9K

B =emeeonsoene w0 yoUr Search Console data to accurately
Pr—— =+ analyze Al'simpact on search results.

Al Catalyst helps clarify the
differences between informational
and transactional behaviors. By using
your keywords from standard
tracking, you can obtain a
comprehensive view in Al Overviews.

Track which brands get mentioned week over week

e —1 Al Catalyst’s Share of Mentions allows
Jou to easily identify which brands are
... highlighted by Al Overviews in “best”
e e e e e = searches, helping you stay informed

about your brand’s visibility.




