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An overview of a technical SEO site audit 
Technical SEO is constantly evolving. Not only is the technology we use to design and build websites 
changing, but with this evolution the framework for technical SEO is increasingly focused on experience, 
giving search engines more ways to measure performance and deploy updates. 

Google’s upcoming (May 2021) Page Experience update is a great example. Many elements of that 
update have been part of Google’s algorithm for years, such as page speed and mobile friendliness, but 
they’re considered more holistically through a “page experience” lens. This places page design and UX 
issues at the forefront of SEO performance along with 404 errors and redirect loops. 

This Technical SEO Checklist provides a framework for a quick audit so you’ll understand and can 
communicate current site health and areas of opportunity/difficulty. It’s by no means comprehensive, 
but a valuable first step in evaluating your site’s technical performance. 

Technical SEO Checklist 
❏ Indexation 

❏ Search “site:yourdomain.com” to see how many URLs Google has indexed. Compare to 
internal page counts and ensure important pages appear. 

❏ Compare indexation between Google and Bing. They likely won’t show the same 
number, but major discrepancies may indicate indexation issues. 

❏ Review XML sitemaps and Robots.txt. 
❏ Check for Meta Robots NOINDEX tags on individual pages as well. 
❏ Is body content crawlable or in image files. 

❏ Important on-page SEO elements 
❏ Confirm title tags, meta descriptions, and headers are present.* 

❏ Mobile friendliness 
❏ Google’s Mobile Friendly Test is the place to start: 

https://search.google.com/test/mobile-friendly 
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❏ Crawl errors* 
❏ Pay special attention to broken links and excessive redirects for internal links. Internal 

links should be updated to point to new locations. Redirects are necessary to avoid 
broken experiences, but pages will load faster and pass more SEO value if the links are 
up to date. 

❏ While links pointing to your own top pages should be prioritized, also ensure helpful 
links to outside resources are also reviewed and updated as needed. 

❏ Secure URLs - Confirm https  
❏ Perform a “site:http://yourdomain.com” search on Google to see if any unsecure URLs 

are indexed. 
❏ Check http status codes of unsecured URLs. They should 301 redirect to their https 

equivalent. 
❏ Site speed 

❏ Google’s Page Speed Insights provides good information on how individual URLs are 
performing: https://developers.google.com/speed/pagespeed/insights/ 

❏ Check your analytics for page load speeds over time. 
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❏ Duplicate content* 
❏ Does more than one version of a URL open? For example, with or without a trailing slash 

or “.html” at the end? 
❏ Are canonical tags present and accurate? 

❏ Review structured data/schema markup - https://search.google.com/structured-data/testing-
tool/u/0/ 

 

 
 

*BrightEdge’s Site Audit tool provides a breakdown of different errors across your site. The “Top Errors 
Across Site Structure” is especially helpful for identifying systemic issues. 
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About BrightEdge 
BrightEdge, the global leader in enterprise organic search and content performance, empowers marketers to 
transform online content into business results, such as traffic, conversions, and revenue. The BrightEdge S3 
platform is powered by a sophisticated deep learning engine and is the only company capable of web-wide, real-
time measurement of content engagement across all digital channels, including search, social, and mobile. 
BrightEdge’s 1,500+ customers include global brands such as 3M, Microsoft, and Nike, as well as 57 of the Fortune 
100. The company has eight offices worldwide and is headquartered in Foster City, California. 


