
BrightEdge |Not for Distribu3on Without Consent | h7ps://www.brightedge.com/ai-overviews 

 
 

https://www.brightedge.com/ai-overviews


BrightEdge |Not for Distribu3on Without Consent | h7ps://www.brightedge.com/ai-overviews 

 
 

  

New AI Overview Trends 

Travel Experimenta6on Surges As The Holiday’s 

Approach  

As we enter the holiday season, October's data reveals significant shi8s and stabiliza:on 

across industries in AI Overviews (AIOs). Cri:cal insights from October reveal growth in 

certain sectors, stability in others, and strategic changes in content types and sources. These 

insights offer ac:onable strategies for marketers aiming to op:mize for AIOs during this 

cri:cal period. 

BrightEdge Genera:ve Parser™ offers glimpses into what we can expect and how to prepare 

for the holiday season and beyond. From the stabilizing nature of shopping queries to the 

increasing presence of YouTube cita:ons, preparing ahead becomes a priority as AI evolves 

month by month.   

 

This research report includes ten key findings and detailed findings. 

1: YouTube Cita:ons Surged in September and Stabilized in October 

2: Travel Industry AIO Presence Surges by 700% 

3. The Evolu:on Toward More Localized and Ac:vity-Specific Travel Queries 

4. The Slight Growth in Daily AIO Presence Overall  

5. A Significant Reduc:on in General AIO Vola:lity 

6. The Educa:on Sector Gains a Steady 5% Increase 

7. The Shi8 Toward More Specific and Complex Educa:onal Queries 

8. B2B Tech Sector Shows Moderate Stability and Growth 

9. The Healthcare Sector Remains the Most Stable Industry with Slight Growth 

10: E-commerce Sector Sees a 15% Decrease but Stabilizes for the Holidays  
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1: YouTube Cita.ons Surged in September and Stabilized in October 

Stability highlights the importance of YouTube as a core source for AIOs  

October marked a period of stabiliza:on for YouTube cita:ons a8er a significant increase 

during September. YouTube cita:ons had surged to approximately 400-450% of their 

baseline from August, but by October, they returned to a stable level of around 110-115% of 

August cita:on levels with much lower vola:lity. 

 

Data Points: 

Baseline (Aug 1-16): YouTube cita:ons were steady, with daily fluctua:ons of ±10%. 

Peak Period (Aug 21 - Sept 30): Cita:ons spiked to 400-450% of baseline. 

October Stabiliza:on: Returned to around 110-115% with daily fluctua:ons of ±5%. 

Current State (November): Stabilized at approximately 115-120% with minimal day-to-day 
varia:on (±3%). 

Insight: This stability highlights the importance of YouTube as a core source for AIOs. With 

AI’s mul:-modal capabili:es, details from videos—such as spoken insights within product 

reviews or how-to guides—are being directly cited. This trend is par:cularly valuable for 

holiday-related queries where video content offers more engaging answers. 
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Ac:onable Steps: 

• Priori.ze YouTube SEO: Create high-quality videos targe:ng informa:onal and 

product-related queries op:mized for YouTube search. 

• U.lize Structured Data: Apply video schema on your website to help AI understand 

the context of your video embeds. 

• Target Video-Friendly Queries: Focus on topics like “how-to” guides, in-depth 

reviews, and product comparisons to align with AIO needs. 

2: Travel Industry AIO Presence Surges by 700% 

A notable surge at the end of October  

The travel sector saw the most significant increase in AIO presence, with a remarkable 700% 

growth from September to October. Star:ng at around 1% of keywords in September, travel-

related AIOs rose to nearly 30% by the end of October, with a notable surge around October 

29-31. 

Data Points: 

• A 700% increase in travel AIO presence 

• Rising from ~1% in September to ~30% in October. 
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Insight: This surge suggests a growing interest in travel content, likely driven by users 
planning holiday trips. To capture AIO visibility, travel brands should op:mize content around 
seasonal travel, local events, and specific ac:vi:es. Many of the keywords that are part of 
this surge start with “Things to do” which then triggers an unordered list:  

 

Ac:onable Steps: Focus on crea:ng content around less commonly searched des:na:ons, 

holiday events, and neighborhood-specific ac:vi:es as AIOs expand to cover more localized 

travel topics. 

3: The Evolu.on Toward More Localized and Ac.vity-Specific Travel Queries 

New opportunity for travel brands to capture AIO visibility by crea:ng content that aligns 

with users’ more refined search intent 

The end of October saw a significant spike in AI Overviews for Travel. In looking at the data 

points, the panerns reveal that the increase pertains to more granular insights into lesser-

known des:na:ons.  

Ini:ally, travel AIOs were dominated by broad, general queries focused on major tourist 

des:na:ons. However, as the month progressed, there was an increase in more localized, 

ac:vity-specific, and seasonal travel searches, reflec:ng a deeper level of user intent. By 

November, AIOs were increasingly focused on niche travel queries covering smaller ci:es, 

specific neighborhoods, and unique local ac:vi:es. 
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Data Points: 

Early October: Travel AIOs primarily covered general searches like “top anrac:ons in San 

Diego” or “things to do in Chicago.” 

Late October to November: Shi8ed toward more specific, intent-driven queries such as 

“things to do in Uptown Charlone,” “family-friendly ac:vi:es in Cookeville, TN,” and “fall 

fes:vals in the Midwest.” 

 

Insight:  

• This trend highlights an opportunity for travel brands to capture AIO visibility by 

crea:ng content that aligns with users’ more refined search intents.  

• Op:mizing for queries related to local events, neighborhood anrac:ons, and 

seasonal ac:vi:es can improve relevance as AIOs con:nue to focus on detailed, 

loca:on-specific travel informa:on.  

• For example, content targe:ng searches like “best winter ac:vi:es in New England” 

or “holiday events in small towns” is likely to resonate well with users seeking unique 

travel experiences. 
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4: Slight Growth in Daily AIO Presence Overall 

Sugges:ng that AIOs are likely to be a stable source of traffic, par:cularly for high-intent 

holiday queries 

Overall daily AIO presence increased by 1.3% in October compared to September’s baseline, 

showing a slight but steady rise. This indicates the sustained relevance of AIOs in search 

results as we approach the holiday season. 

Data Point: A 1.3% increase in daily AIO presence from September to October. 

Insight: This modest upward trend suggests that AIOs are likely to be a stable source of 

traffic, par:cularly for high-intent holiday queries.  

We are now six months into the AIO era and seeing macro-changes in AI overviews that are 

gerng smaller and smaller.  

 

5. A Significant Reduc.on in Vola.lity 

As AIOs stabilize, they become con:nually easier to plan for and incorporate into strategies  

October brought a 42% decrease in AIO vola:lity compared to September, with daily 

fluctua:ons narrowing from ±6.4% to ±3.7%. This reduced vola:lity indicates a more 

predictable AIO behavior, which is especially valuable for marketers during peak shopping 

seasons. 

Data Points: September’s vola:lity ranged from ±6.4%, while October’s dropped to ±3.7%. 

Insight: The stabiliza:on in AIO appearance allows brands to op:mize for a consistent 

presence, par:cularly for evergreen holiday keywords. This benefit campaigns where a 

steady AIO presence can drive significant traffic and conversions. As AIOs stabilize, planning 

and incorpora:ng them into strategies becomes easier. This is pivotal insight for marketers 

who wish to make AI Overviews part of their 2025 strategy.  
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6: The Educa.on Sector Gains a Steady 5% Increase 

Maintaining steady coverage of around 45-50% of keywords  

Educa:on-related AIOs increased by about 5% in October, maintaining steady coverage of 

around 45-50% of keywords. This reflects AI’s preference for structured educa:onal content, 

especially on topics that require detailed answers.   

 

Data Points: Educa:on AIOs grew by ~5%, holding steady at around 45-50% of keywords. 

Insight: Educa:onal brands should con:nue to provide in-depth, structured content that 

covers complex queries related to degrees, cer:fica:ons, and career pathways. This is 

par:cularly valuable as users seek detailed educa:onal guidance during the holiday break 

planning period. 
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7: The ShiY Towards More Specific and Complex Educa.onal Queries 

Educational AIOs focusing on nuanced queries related to career pathways, certification 

requirements, and comparative program details 

In October, there was a no:ceable shi8 in the types of educa:onal queries that AIOs 

addressed.  

Rather than focusing solely on straighsorward defini:ons or simple explana:ons, AIOs 

began handling more specific, complex ques:ons that require detailed, structured 

responses. By November, educa:onal AIOs were increasingly focused on nuanced queries 

related to career pathways, cer:fica:on requirements, and compara:ve program details. 

• Early October: Dominated by simple defini:onal queries like “what is an MBA” or 

“DNP program requirements.” 

• Late October to November: Shi8ed to more in-depth, decision-oriented queries, such 

as “cybersecurity cer:fica:on prerequisites,” “career op:ons with a psychology 

degree,” and “psyd vs phd comparison.” 
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This trend suggests that educa:onal content targe:ng complex and specific searches is 

more likely to be featured in AIOs. Queries that address detailed career informa:on, 

skills needed for specific industries, or compara:ve analysis between degrees and 

cer:fica:ons align well with this new focus.  

• Educa:onal ins:tu:ons and content creators should ensure their content thoroughly 

covers these more sophis:cated topics, incorpora:ng structured informa:on that 

addresses the user's decision-making process, such as job prospects, salary 

expecta:ons, and program requirements. 

 

8: The B2B Tech Sector Shows Moderate Stability and Growth 

B2B tech brands can rely on this stability to build long-las:ng, authorita:ve content 

The B2B tech industry showed consistent AIO presence, with a slight 2% growth over 

September. AIO coverage in this sector stayed around 45-50% of relevant keywords, with less 

vola:lity compared to the prior month. 
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Data Points: B2B tech AIO presence rose slightly (~2%) and held at around 45-50% of total 

keywords. Insight: B2B tech brands can rely on this stability as they build long-las:ng, 

authorita:ve content.  

 

 

 

 

 

 

https://www.brightedge.com/ai-overviews


BrightEdge |Not for Distribu3on Without Consent | h7ps://www.brightedge.com/ai-overviews 

 
 

9: The Healthcare Sector Remains the Most Stable with Slight Growth 

This consistency makes healthcare one of the most reliable sectors in AIO visibility. 

Healthcare AIOs held the highest overall presence, covering 73-75% of relevant keywords 

with minimal fluctua:on, and grew slightly by around 1% in October. This consistency makes 

healthcare one of the most reliable sectors in AIO visibility. 

 

Data Points: Healthcare AIOs maintained 73-75% presence, with a slight ~1% increase in 

October. 

Insight: Healthcare brands should priori:ze producing high-quality, authorita:ve content 

that remains relevant over :me. Stability in healthcare-related AIOs highlights the 

importance of reliable informa:on for searchers seeking medical guidance. 

10: The E-commerce Sector Sees a 15% Decrease but Stabilizes 

Content should be tailored to support AIOs when present but op:mized for organic search 

results when they don’t 

E-commerce-related AIOs decreased by 15% in October, dropping from around 12% to 8% of 

keywords. Despite this decline, e-commerce AIOs stabilized at this lower level, sugges:ng a 

shi8 in Google’s approach to e-commerce content in AIOs. 
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Data Points: E-commerce AIO presence decreased by ~15%, leveling out at 8%. 

Insight: As e-commerce AIO presence decreases, brands should emphasize tradi:onal SEO, 

organic search op:miza:on, and product grid op:miza:ons. Content should be tailored to 

support AIOs when present but op:mized for organic search results where AIOs are less 

likely to appear. 

Key Takeaways for the rest of Q4 

1. Priori:ze Video Content on YouTube: With YouTube cita:ons now stabilized at 115-120% 
above where they were in August, YouTube remains a vital component for brands looking to 
influence AIOs.  

Brands can increase their chances of being cited by AIOs by producing high-quality, 
informa:ve videos that target popular queries. Focus on crea:ng detailed product reviews, 
unboxing videos, and how-to guides that align with high-intent keywords.  

2. Op:mize for Stability in Key Sectors: Certain sectors like travel, educa:on, and healthcare 
demonstrated significant stability in October, with reduced vola:lity and consistent AIO 
presence.  

Inves:ng in reliable, high-quality content op:mized to meet user intent over :me is crucial 
for brands in these industries. In travel, for example, brands should focus on comprehensive 
guides for specific des:na:ons, par:cularly those less prominent yet popular for local or 
regional tourism (e.g., “hidden holiday des:na:ons in the Midwest”).  

In educa:on, content on professional cer:fica:ons, degree requirements, and career 
pathways should be structured to address in-depth queries.  
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For healthcare, providing clear, authorita:ve informa:on on treatment op:ons and wellness 
advice can help maintain a strong presence in AIOs. Consistent, well-researched content will 
increase the likelihood of long-term visibility as AIOs con:nue to priori:ze credible sources. 

3. Focus on Detailed, Authorita:ve Content: The October data shows a clear trend away 
from user-generated content and toward authorita:ve, professional sources. 

For marketers, this shi8 means that high-quality, authorita:ve content is more valuable than 
ever for AIO visibility. In sectors where exper:se and trust are essen:al—such as healthcare, 
finance, and educa:on—brands should priori:ze publishing well-researched content with 
cita:ons from credible sources.  

Consider collabora:ng with industry experts, incorpora:ng scien:fic data, and ensuring 
content is aligned with industry best prac:ces. For instance, a healthcare brand might 
publish guides on “how to prepare for cold and flu season” with medical expert insights. At 
the same :me, a financial services provider could offer in-depth analyses of “re:rement 
planning op:ons” supported by industry research.  

Staying Ahead of AI Overviews Directly in the BrightEdge Pla@orm  

BrightEdge offers mul:ple ways to track AI Overviews, so marketers are equipped to navigate 
the landscape and drive holiday season success.
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View all our recent findings and stay current on how to succeed with AI Overviews in the 
BrightEdge Ul:mate Guide to AI Overviews.  
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